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1.2 GOALS

MISSION, VISION & CLUSTER VALUES



Å To position  Spainas ñtop of mindò for the 

international healthcare tourism sector.

Å Attract tourists to come to private health 

centers in Spain.

Å Increase hotel services, with the arrival of 

new tourists .

Å New possibilities for all actors involved in 

the tourism sector.

HEALTH TOURISM: INTERNATIONAL PATIENTS TRAVELLING TO SPAIN WITH PRIMARY OR

SECONDARY MOTIVATION TO RECEIVE A TREATMENT BY HEALTHCARE PROFESSIONALS,

REGARDLESS OF THE CONTEXT OF PROVISION OF SERVICES: HOSPITALS, MEDICAL SPAS

OR NURSING HOMES.

Mission
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IN SPAINCARES, HEALTH AND TOURISM SECTORS ARE INTEGRATED TO CONTRIBUTE TO

ADD VALUE TO THE HEALTHCARE & TOURISM EXPERIENCE.

Vision
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Å Promote the quality of services offered to 

healthcare tourists.

Å Be the mediator with the European, national 

and regional authorities and institutions and 

coordinate public and private resources.

Values

Å Initiative to create new business for companies in the health and tourism sector.

Å Improving international competitiveness through the right balance between cooperation and 

competition.

Å Economic and strategic interests in common
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Healthcare Tourism 

Market
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2. HEALTHCARE  TOURISM IN THE 

WORLD
CURRENT SITUATION



Volume of exports of Health Tourism in the world.

According to the UN Service Trade, in 

2012: + USD 8.000 Million.

Å 51% America. 

Å 42% Europe. 

Å 7% rest of the world.

The United States receives 75% of 

the global health tourism revenue and 

nearly 40% worldwide, making it the

largest world exporter of health

services.

HEALTHCARE TOURISM IN THE WORLD
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Volume of exports of Health Tourism in Europe.

Å 1st - Czech Rep.: 612 millions.

Å 2nd - France: 458 millions.

Å 3rd - Turkey: 368 millions.

Å 4th - Belgium: 331 millions.

Å 5th - Poland: 250 millions.

Å 6th - U.K.: 203 millions.

Å 7th - Spain: 185 millions.

Å 8th - Italy: 182 millions.

Å 9th - Croatia: 130 millions.

In 2012 Europe received more than USD4.000 Million.
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Healthcare tourist motivations

Å Better quality and coverage of the 

National Health System

Å Greater accessibility with shorter 

waiting lists

Å Technological infrastructure and 

treatments

Å Quality care providers 

(certifications)

Å Lower cost of services

Å Weather and tourism offer

Å Cultural factors

Å Paperwork and regulations

Å Connectivity and geographical 

proximity

Å Access to particular treatments & techniques

Å Better quality & results
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Spaincares:

The Spanish Answer

WHO WE ARE?  I HEALTHCARE TOURISM   I SPAINCARES I PARTICIPATION



3. SPAINCARES

GOALS



Treatment

Hospital 

Medical Spas

Etc.

Recovery

Hospital

Hotels

Etc.

Complementary 
activities and 

packages

Travel agencies

Travel and 
transportation

Travel agencies

Medical transport

Objective: To cover the ñfull trip cycleò.

Our goal is to personalise healthcare
for our patients while preserving the
best quality treatment in their own
language and providing comprehensive
care throughout the process.

To plan and deliver all services
contracted in Spain, and to monitor the
patient after his return to their own
country.

SPAINCARES

The main goals are:

Å To treat 200,000 tourism patients 
in 2019.

Å Position Spain in the Top 3 of the 
Health Tourism worldwide 
leaders.
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3.1 SPAINCARES

ADDED VALUE



Added Value

SPAINCARES

The union of two powerful sectors in Spain: Tourism and Health, with the institutional support of the

Ministry of Tourism and the Spanish School for Industrial Organization, the most prestigious business

school; will make Spaincares a unique, worldwide initiative that will provide patients/visitors one of

the most complete healthcare tourism experience in the world.
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3.2 SPAINCARES

MARKETING, SALES & PROMOTION



Within the promotion and marketing actions that Spaincares will develop, we would highlight the

following:

Å FITUR SALUD 2015,16 y 17

Å www.spaincares.com

Å In target markets:

ÅOn & off line communication

ÅAttendance to professional events

ÅDevelopment of specialised events

ÅPress Trips & Fam Trips.

ÅAgreements with tourism agents

Å Other actions in other markets

Å Training & Quality

Marketing, sales and promotion

SPAINCARES
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3.3 SPAINCARES

THE WEB SITE



SPAINCARES
Web Site
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Web Site

ÅSearching services according

to different parameters.

ÅComplete information about

hospitals, treatments, etc.

ÅSpecific area for registered

users.

ÅFull details of all hotels and 

partners.

ÅPhoto gallery, videos, location, 

etc.

ÅOnline booking.

ÅNews and general information

about Spaincares.

SPAINCARES
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Web Site

SPAINCARES
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